
 

CRITICAL DEFINITIONS 

‘Campaign Champion’ means Shell’s QGC Business sponsor 

‘Competition’ means the activity of striving to gain or win something 

‘Entrant’ means eligible business or their approved representative that enters the competition (in the 

future ‘Entrant” may also refer to educational facilities that enter future competitions held for schools, 

TAFE’s, Universities and/or organisations providing education and/or training to children and/or young 

adults) 

‘Entry’ means the action of submitting or presenting a video for consideration and/or judging 

‘GCCI’ means Gladstone Chamber of Commerce and Industry Inc 

‘Local’ means within the Gladstone Local Government Area (see attached map) 

‘Program Partner’ refers to Gladstone Regional Council and any future sponsors that may join the 

campaign 

‘Video’ means a film, clip or similar captured on a device such as a smartphone 

 

By entering the ‘Buy Local’ / ‘Know Local, Buy Local’ Campaign - A spirited Campaign, competition 

entrants (‘Entrant’/‘Entrants’) agree to be bound by the following terms and conditions. Failure to abide 

by these terms and conditions may render an Entrant ineligible for the Competition. 

1. Entrants must submit their entry by close of business (5pm Queensland time) Wednesday 28th July, 

2021. Any Expression of Interest From must accompany each entry to be considered a valid 

submission. 

All Entries must follow the entry guidelines and Entrants must ensure they meet the eligibility 

criteria. 

2. The competition is only open to businesses that fall in the Local Government Area of the 

Gladstone Region (see attached map) 

3. Each business can only have one entry. 

4. Entries may only be submitted once. 

5. Entries can range between 30 and 60 seconds only. GCCI have a ‘Hints and Tips’ Handout to 

assist entrants with the quality of their entry.  

6. This campaign is designed to be created by amateurs using free apps and mobile software. If 

entrants choose to enlist professional services in the production of their entry all costs will be met 

by the entrant and may result in exclusion from the event. 

7. GCCI reserves the right to use Entry content (including all or part of any film submitted by an 

Entrant) as part of the ‘Buy Local’ Campaign running through to December 31, 2022. Submission 

of an Entry constitutes consent by the Entrant for GCCI to use the content in this way and also to 

use the Entrant’s first name and photo for publicity purposes. Entrants may be contacted by the 

campaign champion for the right to use Entry content, subject to the Entrant’s approval of a 

further consent and release form. 

8. All copyright, moral rights and rights of personality for all content, including music and actors, 

must be cleared. Failure to clear these rights will result in removal of the Entry from consideration 

in the competition. 

https://1-minutefilmcompetition.org/rules/


GCCI, the Campaign Champion and Program Partners takes no responsibility for any failure by 

an Entrant to obtain the necessary authorisations. Entrants warrant that their Entries (and any 

material contained in their Entries, including, but not limited to, any image or footage) do not 

infringe the intellectual property rights or any other rights of any person. Entrants (or their 

parents/guardians) will fully indemnify GCCI, the Campaign Champion and Program Partners 

against any loss, costs, expenses, demands or liability, whether direct or indirect, arising out of a 

claim by a third party or another party. 

9. The entries will be judged by a panel of participants from GCCI, the Campaign Champion and 

Program Partners. 

10. The voting is final and no correspondence or discussion will be entered into regarding the judging 

process or any outcomes reached. 

11. The five (5) competition winners cannot gift, sell or redeem for cash from the sponsoring business, 

GCCI, Campaign Champion or Program Partners any part of the prize(s) or the prize as a whole, 

and it must be redeemed by the expiry date detailed on the prize voucher/certificate. 

12. The top 5 videos will be utilised for the campaign along with a video from GCCI, the Campaign 

Champion and Program Partners. 

13. GCCI, the Campaign Champion and Program Partners, as well as their respective directors, 

officers and employees, shall assume no liability resulting from losses, delays, mistaken addresses 

on email received, typographical errors, technical, computer or telephone malfunctions, loss or 

theft of computer or telephone data, damage to software or computer equipment, fraudulent 

calls or any other mistake. 

14. All personal information, such as your name, address, telephone number, email address and age, 

business, industry, location, staffing levels, etc is collected solely for the purposes of administering 

this Competition and shall not be used for any other purpose without your consent. By providing 

this information, you consent to it being used by GCCI, the Campaign Champion and Program 

Partners for the stated purposes. 

15. By entering the competition, entrants will complete bi-annual surveys to monitor the performance 

of the ‘Buy Local’ Campaign to ensure reportable data available for campaign entrants and 

sponsors. 

16. Entrants are not permitted to utilise the logos of GCCI, the Campaign Champion and Program 

Partners - in any form of marketing or communications - without express written permission from 

each individual identity in advance. 

17. By entering the competition entrant’s consent to the editing of their film to have the logos of 

GCCI, the Campaign Champion and Program Partners added to the front and end of the film.  

18. The modified version will be returned to participants who are not permitted to alter or edit the 

modified version including the logos in any manner. 

 

 


